<R >HREEH
JobOf20307 >4 — I & & & pdf

IRIEAEE D Bl=
V2T —NERIS

RIFAEDHI= 75
20185F3H28H



RIBHBEDRI= 7> - BRENS

CHBEORFTNEYY, 7YX, fElEEFRIT-J-R3DZENTZEW. (A :
ZA3—R 71, Ewgsr= ﬁ% %m__m%mmﬂ_é *

Jobs of 2030 @7 1{EMDJobsDHhS, BEHHEERDS, BDOEFIDER(C
ESBEICRSY @mc:%lihwﬂm%wuﬁﬁ,ﬁﬁw * 320 Jobs x &ES, TDEHT%
SECAN IR TR @_uomﬁm Wrangler, Neighbourhood
Watch Officer, Personal Web Manager)

FE2 3 DMJobs \mF%mCﬁﬁmm (REZDIJoblCEKEESIEH, B DEFPY
%ﬁqg%u% BIZh, EOOEFIENNAIICEIONE) 2HE2E

Jobs of 2030 ®71{EMDJobs(Ciz, BB TIREINLWMEEL I HNIE, m_w
Z2X(F2, BODPRNZOZ TV EREWTEIB Y. O1=4. 052 - RS
(BREFZOESEHNNEN ? A2 ETNRE) , OMEBLEINZATF) REZ
CBERICEEEH eV, HARZETOKTY,



&t o AD N@v i NHBONEITETVELIE

1. THHOMIE Ny 7, T—~, HEEAETF—TU— 357 2. Jobs of 2030 D71{EHDJobsDH1738, H4YZ 3. EE3-5DJobs 3B L7-FH (72° 4. Jobs of 2030 D71{E D,

KRy N 7 S NN LI £ Purchase Prediction Analyst, Nostalgist, Aesthet fiil # D ADIFHDHEFERR, FHITHESL . OF%EE  QHICH LW

YNFT—T 2 NRT A, FUFNLYT 4 ZFZ U v K, Online Community Manager, Teacher,Auto-Trans ZHVE TOM% (I a=F s arta— QDY — v /LI AT LT F-

B ok, RTEG. MR Robot Counsellor, Online Coach, Health Coach =R v FfEEOIGH E L THZEL T 5720

ta—~vo A2 T7—A Fv hU—ruRy b, 7=7 57 Wearable Technology Therapist, Robot Counsel 7 —# (C}:5< a3 2 =4/ —3 a o OEM QB SULFRT > 2% |,

F—Rw A=, FiE~vA =22, content generation Big Data Wrangler, Big Data Analyst, Robot Cot BLETwitter<® L &' = —5 0 KEIHET — # 7 OHEHE4 - @ #E miTICT,

AT ATRHAT ATERAT AT X2 T 4 Healthcare Navigator,Cognitive Behavioural Thel Bttt ~O5HHIIEBOBRETH Y FrZhH D FH A,

AFA4HINEY gy, aRy hEV sy, aLEa—&EY s Gero-kinesiologist, Health Coach, Healthcare Na #2 & ikt 12380 T, HICRA X 7227710 OHE4 - a8 L ~Le

W £y I T — BN, T~ A =T, Aw— VT4 Big Data Wrangler, Neighbourhood Watch Office Twitter/g & DSNSIEFHLloTTHE H 21 Q= I = =F A Al 2
— &0, BEEEREXE,. VAT A b Big Data Analyst HEEKMT Iy /T —HEEH LT 2L

m&nwm@@m@: S Purchase Prediction Analyst, Big Data Analyst, (\\F 1L H 7 F A2 FDIEWEENT, ZIUCE-Z 45T IZBENS L DiEH

vNFT—Tx NRT A, F— A, v /AT —Y = b Marketing eMediamaker, Online Community Man Marketing eMediamaker 1%, google%s Sj Dispute Mediator, 2. &
SA7uy, SANFE—FALLHTFT 3 ay, w=T 57/ Media Remixer, Gero-kinesiologists, Robot Coun (a) ZHABEDRERMIZL > T, EOQAR—Ya—F, QA

loT, +y—v xRy b, ZEXF¥RaLEa—F 47 Robot Counsellor, Neighbourhood Watch Officer FAO B3B3 fEHR < v b U —27 TF. TEIRFIZ, 7T 7 RP—E=2
ANTHIRE, FIREAT 4 7, HWRFHEA Robot Counsellor, Big Data Analyst, Personal VEB{ED H 4 OEMIZE D 3% 5 & H D T.

loT, {5, QoE Wearable Technology Therapist, Multi-Region H W3 bloT+7T— 4%+ 3% v T =7 B3 Z D 7 1 EORZEIZBEFEOR
Zefsneeit, 7Y A o B ELZE M 1)Fashion designer,2)Office Operations Manage 1)2)3)& & (Z AR DETHREED —#TH » Darchitect Q06 %
B ISR, 7 — 2 A = 2T & 2 BB HE), X% — T Simplicity Expert, Office Operations Manager, We % — @ Simiplicity expertix, FAAAERHK QT A LR - Va7 S L~
Ak, RS, YA N—T—L R Big Data Wrangler, Wearable Technology Theraj al#4t,, #3554, S OCEZFIH LE QICTASA FA4TF U X K
THA v, S, A& Wearable technology therapist, Recyclable desic LB EEIC B W12 & 72 & 913 TH YV story maker, WEEAIEE hur
MG SR, BN, ~ VFEX T ¢ Systems Tangilizer, Purchase Prediction Analyst fiEAIEIC FEAS3 5, MEICEEIS B NDOBME, BiF, ok, TF—
Bfig e, \QjHJH. g — 2k Purchase Prediction Analyst, Robot Counsellor, ¢ ICTDE{L & AR D 3E4E A TEEE L 72\ 2 QR T A F—  (
TRIEWMAEE, TR BB, AT 4 T 2T Y Media Remixer, Marketing eMediamaker, Art Mus Media Remixer, Marketing eMediamaker OfE%4; : 287 ¥4 F (2
>m@8%wmwmm»m AT 4 T L% AR Media Remixer, Aesthetician Big data T A% CEHMHEAYIC) TR - HfET2 2 L ICHfFSh TV b
vy T — Z T, 1TENEAT Big Data Wrangler, Big Data Analyst, Healthcare ~ /L F & — % LAZ BfAT O3 801 L B %k QF — # e o —F 4 R —

Xy hU—2ZuRy b, ba—<r-0Ry k- A2%5 273 5 Aesthetician, Insurance Product Manager, Pharr Aesthetician: @lis& 7= Dbk L 7. QZAF-obEV R Z, )
ta—<r A FTz2—A, N—=F LT VT 1 (HEBLERK Early Childhood Educator, Art Museum Curator, ' Early Childhood Educator (Teacher& W\ £ L722%) 1%, AH O+

3



gy _/WO Q - — 2 & ARy b 5
R hEwy, 7=V, 7RIE o w
TAFI—Fzv b,

AT I
HgE 3

AEFSAaAVEa1—Fa4 VY

SO VDL VL it R _hﬂ

\ .
_H,, Y Q m.ls Q S D \ / \ AR T2 generation

t¥aUs5ra
@m S AR
. T IN—F v LY TP 5F o«
SEESLE T xifiEs  Z0RH _;\ 1 2= d \ MRl = %+
\UI \_\ Bl 4 I
aAvEa1—4% —=.—. ki
M= 1tE Dx 7527 FT—I9I14=4

T



ZThEYY, T— &

EbE

o
EE B/ ENELE
LR,
e

T-9LK AR A\
¢|mxa T T Jp—

FH - AR
2 TTE =
Akiko Watanabe ,.:

»Dﬁ:umim
&A#EAHHM@@ SIELE DL - kgl

ok Ea
i MO R E 2

%
YILFI— \K\T\NHDM$m*§@_ i
BEE WA B 3

P EEf A —

T TE2A™ " q
;\\o!l\ul'.q.ll..lxni 4
. 2 B I
o..lb,mm.wm

1
AEFHZ AL
¢|n_uN

g ZETEF

mm_.:m*m KEENEEF

o PR s % eI N
m__mmmg* *Mm%n%%hﬂﬁi\www\w\ oﬂmﬂuﬂ&%&%l

N=FrILIV7 )%« (BEREE)

BEEOWME Iy 7ICEDE,
77 7%k, MY 7D
TEWEEN T 77 ETilELIC
BEEINTWS

Ty ORI E, MR NE Y 7.
FEME Iy 7 EZEROD
HEEEZ L TWD,

YILFE—FI

A8 —4

ﬂuﬂ m*ﬁ mﬂ»mﬁ_kxoww*w.x 2T RN

INEERERTE



Robot Counsellor

Wearable Technology Therapist

Big Data Analyst

m*xu O w Big Data Wrangler

Purchase Prediction Analyst

Aesthetician

Art Museum Curator
Health Coach

. : Auto-Transport Analyst Healthcare Navigator
Online Community Manager ...,... Health Coach

Online Community Manager

————— w — m = m .H m > = m — <m can%am“ Hﬁ_ w___wwm__ém__a____m__ﬂm%_q._.__ms___mm Integrated roofing designer

Nostalgist

Wearable Technology Therapist-; .

>—:H g = wm = —.—.— ﬂ = qm .H Q —. ﬂ_m__q_ﬂ__“hﬂomw____ panager = : :ﬁs:_a Company Culture Ambassador

Purchase Prediction AnalystR OO na::mm__c_.

Neighbourhood Watch Officer py ; \
Marketing eMediamaker w_m _umﬁm E_.m__ m_m—‘mmqa.x_ __mg%“_m__mﬁ Remixer
bmm.”_._ m."_ ﬂ _ m = Multi-Region Healthcare Coordinator el B Dt

Wlwlwlwlwlw|k~|>lo|OO(|




= gy %WA F— 3
Wmu_nw.._ OB Y27 L = :
7+ 2K A—F 4 2 —X& 2

u w\l system - ICT 2

+== human _ . 1—F 2

, . vy 4 F—
TAYLR - I3 TTL—ZAXY R AT AR gy

edia saﬂ 2I1A45) EE
ediator maker creator
mmﬁ value

_ﬁw g)xT—% >ﬂ mu&&\ddl

|—| I// I’ Ul Q cultural
u EA_O._. u story i AN
AN

Mg @m &w _\i_\wa EI%2

REEE 22I2=74
]ﬁ um% 1—3F 7 —)\¢ architect
Dispute “AE-5

it spsp REERA

IR Media U I$ U__N %

NeTuA\ \NQ\T
Gt =8E



ag|la|a|a|la|a|o|o| o

= ...I.I.“ b = .“.ﬂ. ,HLmr
B
= IO &
H_” O&.H_ HOH == Awhmwﬁ HF \.w@mmm@
. MR b AT
g £\ [k =1 R THVE- BRE mEe W oy Z0
&¢u A—l ma?r,n_w AHMN XKE MI»A_U ﬂF%ﬂ_
A Cred & =\ 190 oy
>m o AR 74k
3 e ELL
55 >b y
BEE 5% m._. RERR A I o W
S RREg eums mee oAb
it e Jy—2

!,Ii.mn ,
S A u.@mx%w EW@M% IR RY

ABT—IR—R
HU\NQ\LM%% —y —Fo





