VN

NELOREESR] & ERORER] THTEH
HREE

#¥ : management ; Betrieb
BEERE LT BET D EWD BRI Ek,
REFTIE. EFRESIELTORE ; XM —7 (Betrieb)
BESSELTORE ; 2P A2+ (management)
BT, SZEE83ES, #EHSPADRU T, RLAICAVLSNTWVS,
EFEPEEE L TOREIR RBRERK]
BEESESE L TORER. TRE)

BE% (business administration; Betriebswirtschaftlehre)
PIEOERNERFR IR A S5 THRILL -5/
EROMEE CBEE < BRI OMI ; BERESE (Betriebswirtschaftlehre) _
FERMEICED < EEAMHR ORI ; #EE H% (business administration, management)
REOHMEOEBNMRUROLD, BPEREDHLCOIEMERRATIEND TS5

RTAwTIRMBIINE, TOABTEELELTHEH, RRXTA b =512, €7, &

Bh AR EEED, T (public administration ) EWMXRZM = JEBORES
5T, IRIAL PRI, REAORKE S BIEZEERNICHS ML, RS
EROCEHTS, = RBOBPES
(% THEAREFRAGETR) SEfX - KIEE—HE, FEXHE, 1994 4,
T R—2rw 7 BEERM ) R FMGE 2R, PouEt. 2004 4)

. ! J d
IRFEDOREE 2% “business administration”, MEORES % “management” &1 HE
AWRADEVNDIERE, TORREHEMTID2HNEFOPIREZLLFITRT.

“Business” : B/l LHEHE
Business Id, BE5 U2WLRIROFEE U THDSES (a commercial activity)
RN LUIGENZBD SFTE (an entity) THE, WESELUTHEHFER, BBV —Ex%
AL LD ETHEIMTA NS TN S, “business” D AFEIL. “commercial, financial and
industrial activity 124 ¥, £7=. “managing people to organize and maintain collective
productivity toward accomplishing particular creative and productive goals” & HHm AT -
VW% . Business @ ¥ H T id. Privately owned business (private business),
government-owned business, nonprofit business, cooperatives, international business,
e-business /NEBAWRINT NS, (Unternational Encyclopedia of the Social Sciences,



2nd ed., ed. By W. A. Darity, Macmillan, 2008)
“Business and Society” &WYSHEH LTI, “business” 1IHFEEDERE L THERZ
NTNWE, RINT 5720121, EQLIBEEREH (business manager) HEEK
(business) & LB HEEOEOLTOA ¥ —T 214 X ZHETONRENDH D, 2
TOA ¥ —T7xA AL, SLEPT &EEHEINTWAS, ZONEIL. Social Factors., Legal
Factors. Environmental Factors (F#RER#). Political Factors (business activities %341
HleZ2T2EE0REREEL TOEK). Technological Factors (new means of
manufacturing, packaging, distribution, advertising, marketing and communicating @
i lrFEITED 5BEHE) T&HH. (International Encyclopedia of the Social &
Behavioral Sciences, eds, by N. J. Smelser and P. B. Baltes, Elsevier, 2001) ‘

“Management”

Management {3. a set of functions and tasks ZEWKL., MBNENEERTES LS
WA ANRHRER K> TEITINDHEEIETHB. YR IP AL MIEREH B (planning,
organizing, staffing, directing, and controlling) IZHEZ 5. U—F—I wFEKBEN
%. (International Encyclopedia of the Social Sciences, 20 ed., ed. By W. A. Darity,
Macmillan, 2008)

MBA2—X & U TORERERTORWE
BB K%M (Business School) 704 5 AD#E/2 5 MEEIE. accounting, finance
managerhent, marketing, management information systems, opérations management,

operations research & 7% TW 5., (International Encyclopedia of Business and

Management, ed. By M. Warner, Thomson Learning, 2002)

Harvard Business School @ Academic Units (2012)

Accounting & Management

To strive to be the worldwide leader in research, course
development, and teaching on top managements' use of

performance measurement systems

Business Government

International Economy

&

the

To research on, and teaches about, the economic,
political, social, and legal environment in which business
operates. The Unit includes scholars trained in
economics, political science, and history; in its work, it

draws on perspectives from all three of these disciplines.




Entrepreneurial Management

To strive to raise the level of academic work in the field
of entrepreneurship, in methodological rigor, conceptual
depth, and managerial applicability. We also strive to
improve the odds of entrepreneurial success for our

students and for practitioners worldwide.

Finance

To assemble and nurture a faculty whose interests and
skills complement each other, and who work well
together: to produce a broad range of finance-related -
research that is published in top-tier scientific and
practitioner journals, and that addresses issues of
present and future importance to managers (including
regulators and policy makers); to develop highly-relevant
and intellectually rigorous MBA and executive education
courses; and to mentor future academics through the

Business Economics doctoral program.,

General Management

To be concerned with the leadership and management of

the enterprise as a whole.

Marketing

The Marketing faculty aims to understand the needs of
an organization’s customers in order to create,
communicate, capture, and sustain value for the firm.
Our faculty examine marketing issues related to
branding, business marketing, global marketing,
distribution channels, pricing, direct and interactive
marketing, sales management and return on marketing
Investment with specialties in specific industries such as
retailing, agribusiness, social enterprise, media, arts and

entertainment.

Negotiation Organization & Markets

To seek to understand and improve the design and
maﬁagement of systems in which people make decisions:
that is, design and management of negotiations,
organizations, and markets. In addition, members of the
group share an abiding interest in the micro foundations

of these phenomena.

Organizational Behavier

To create and disseminate knowledge that advances the
understanding of how to lead and manage with the aim of

increasing personal and organizational effectiveness.




Although specific research interests span a wide range of
subjects, the faculty shares a problem driven,
interdisciplinary, multi method approach that has led to

significant impact on theory and practice.

Strategy To study firms as competitors in an economic landscape.
Key issues include: the development and effectiveness of
firm strategy at both a business and corporate level; the
analysis of the competitive environment; and the

sustainability of strategy over time.

Technology & Operations Management To be concerned with the design, management, and

improvement of operating systems and processes.

The Univ. of Chicago Booth School of Business @ Curriculum

(2012)
Categories Fundamental Courses  Approved Substitutes
Foundation Courses Financial Accounting | Developing analytical tools and knowledge
Microeconomics
Statistics
Basic Business Functions, | Finance, Introductory Finance; Investments;
. Corporation Finance
Marketing, =~ | Marketing Strategy (Consumer Behavior;
Quantitative Marketing Research Methods;
Data-Driven Marketing; Marketing Research;
Developing New Products and Services;
Priciné Strategies; Advance Marketing
Strategy
Operations I Operatmns Management (Sup ply Chain
Strategy & Practice; Operations Strategy &
Performance Analysis; Revenue
e eeeemeeeeeceees. L M A0AGEMENG Managing Service Operations




Management,

Business Environment

Decisions,

People,

Strategy

Macroeconomics
Global Institutions
Political Economy

Managerial Decision Making
Managerial Accounting

Managerial Decision Modeling

 Managing in Organizations |
Network Structures of Effective Management
Power and Influence in Organizations

| Managing the Workplace

Competitive Strategy
Strategy and Structure

Markets and Organizations

Business Policy ]

| The Legal Infrastructure of Business; Law,
Economics & Business, Money and Banking,
Understanding Central Banks, International
Commercial Policy, International Financial

Policy

Electives (11 courses)

Lead (1 course)

Leadership Effectiveness and Development




